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         FOR INTERNAL USE 

1. Campaign Name 

1.1 TA SmarTrade Account Opening Campaign (hereinafter referred to as “Campaign”) 

 

2. Organizer 

2.1 TA Securities Holdings Berhad (hereinafter referred to as “TASH”) was incorporated in 

Malaysia and is a stockbroking company licensed by the Securities Commission 

Malaysia under the Capital Markets and Services Act 2007. 

 

3. Campaign Period 

3.1 This campaign runs from 18 April 2025 to 31 December 2025, inclusive of both dates 

(“Campaign Period”). 

 

3.2 TASH reserves the right to modify, extend, or terminate the Campaign without prior 

notice. 

 

4. Eligibility & Criteria 

4.1 Unless otherwise stated, the terms & conditions contained herein are open to new and 

existing Dealer’s Representatives (“DRs”) of TASH “Eligible Participants” only. 

 

5. Campaign 

5.1 To qualify for the Four Points by Sheraton, Bangkok Thailand hotel stays with 

complimentary two (2) flight tickets and cash reward (“Reward”), Eligible Participants 

must fulfil the following criteria: 

a) TASH clients that registered themselves for TA SmarTrade are tagged under the 

Eligible Participants dealer’s code; 

b) Only the cumulative top five (5) TA SmarTrade account openings under Eligible 

Participants would be entitled to the Reward. 

 

5.2 The Reward consists of: 

a) A room voucher for two (2) guests stays in Four Points by Sheraton, Bangkok 

Thailand hotel for four (4) days and three (3) nights; 

b) Two (2) return flight tickets to Don Mueang Airport or Suvarnabhumi Airport in 

Thailand depending on the flight arrangement by TASH; and 

c) A cash reward of one thousand Ringgit Malaysia (MYR 1,000). 

 

5.3 Eligible Participants’ clients must maintain their account(s) in good standing throughout 

the Campaign Period. Any account closure or non-compliance will result in the removal 

of the account in the cumulation count. 

 

6. Reward 

6.1 The Reward and their value stated herein are valid at the time of printing. Images of the 

Reward shown in any marketing and advertisement collateral by TASH are only for 

visual purposes and colours/ models/ specifications may vary from the actual 

specifications of the Rewards received by the winners at the time of presentation. 
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6.2 The redemption of the Reward will be carried out at the office and/ or location to be 

determined by TASH. The actual location for the redemption of the Reward shall be 

notified to the Eligible Participants via email/ SMS by TASH. 

 

6.3 The Reward must be collected in person within thirty (30) days from the notification date. 

 

6.4 The Eligible Participants hereby agree that if the Reward is not collected or not 

contactable within thirty (30) days after the notification by TASH, TASH reserves the 

right to forfeit the Rewards. 

 

6.5 The Reward will be limited to only five (5) redemptions according to Campaign 

requirements. 

 

6.6 Each Eligible Participant is entitled to only one (1) Reward that qualifies the requirement. 

 

6.7 The Reward is non-transferable, non-exchangeable, and not redeemable for cash. 

 

6.8 The utilization of the Reward shall be within a period determined by TASH and subject 

to the blackout dates of the hotel. 

 

6.9 Each Eligible Participant may extend or upgrade their hotel stay with the hotel operator 

under the hotel operator's discretion or the flight arrangement with the flight operator 

under the flight operator's discretion. 

 

6.10 Each Reward may carry its own terms & conditions and these terms & conditions 

applicable shall be in addition to the terms & conditions contained within. 

 

6.11 TASH reserves the rights and has the sole discretion without prior notice to the Eligible 

Participants or assigning any reason whatsoever, to substitute the Reward with other 

item(s) of similar value. The Reward under the Campaign may not include any 

accessories or items shown in any advertisements and/ or promotional materials which 

are for photography purposes only. 

 

6.12 TASH reserves the right to disqualify any Eligible Participants found to be manipulating 

or abusing the Campaign terms. 

 

7. General 

7.1 To the fullest extent permitted by law, TASH expressly excludes and disclaims any 

representations, warranties, or endorsements, express or implied, written, or oral, 

including but not limited to any warranty of quality, merchantability, or fitness for a 

particular purpose in respect of the Reward. Further, TASH will not be held responsible 

for any additional expenses, omissions, delays, re-routing, or acts of any government or 

authority. 

 

7.2 TASH shall not be liable (to the extent permitted in law) for any loss or damages 

(including without limitations, loss of income, profits or goodwill, direct or indirect, 
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incidental consequential, exemplary, punitive or special damages or any party including 

third parties) howsoever arising whether in contract, tort, negligence or otherwise, in 

connection with the Campaign, even if TASH has been advised of the possibility of such 

damages in advance save and except the same is due to the gross negligent or willful 

default of TASH. 

 

7.3 TASH's decisions regarding this campaign are final and binding. No correspondence or 

appeals will be entertained. 

 

7.4 TASH reserves the right to extend, modify, shorten, discontinue, cancel, terminate, or 

suspend the Campaign by giving prior notice of twenty-one (21) calendar days. For the 

avoidance of doubt, extension, modification, discontinuation, cancellation, termination, 

or suspension of the Campaign shall not entitle any of the Eligible Participants to any 

claim for compensation against TASH or any losses or damages suffered or incurred by 

the Eligible Participants as a direct or indirect result of the act of extension, modification, 

discontinuation, cancellation, termination, or suspension. 

 

7.5 TASH reserves the right, by giving prior notice of twenty-one (21) calendar days, to vary 

(whether by addition, deletion, modification, amendment) ("Amendments") any of the 

terms & conditions herein at any time. Any Amendments made shall be made effective 

at TASH’s absolute discretion through any one of the following means of communication, 

namely, by ordinary mail to the Eligible Participants' last known address or via TASH's 

website/ social media and the Amendments shall be binding on the Eligible Participants 

as from the date of notification of the Amendments or from such other date as may be 

specified by TASH. No compensation in cash or any kind shall be given to the Eligible 

Participants for any losses or damages suffered or incurred by the Eligible Participants 

as a direct or an indirect result of such amendment, variation, deletion, addition, or 

alteration of the Terms & Conditions herein unless the same is due to gross negligent or 

willful default by TASH. 

 

7.6 Terms & Conditions stated herein may be varied or amended from time to time pursuant 

to Paragraph 7.4. 

 

7.7 By participating in this Campaign, Eligible Participants agree to: 

a) Be bound by these Terms & Conditions. 

b) Allow TASH to use their names and participation details for marketing/ publicity 

without further compensation. 

 

7.8 TASH shall not be liable for any loss, damages, or claims arising from this Campaign, 

including but not limited to issues related to Reward collection, account performance, or 

trading risks. 

 

7.9 These Terms & Conditions shall be governed by Malaysian laws, and any disputes shall 

be subject to the jurisdiction of the Malaysian courts. 


